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Bai nghién ciru nay nham muc dich tim ra cac yéu to tac dong déen y dinh nhan vao banner

qudng cdo truc tuyén. Nghién ciru dwoc thie hién bang cdch dp dung ca phwong phdp dinh tinh
va dinh lwong. Bai viét sit dung dit liéu so cdp tir két qua khao sdt nhitng nguwoi siv dung Internet
trén dia ban Thanh pho Ho Chi Minh (Tp.HCM) vao nam 2012. Sau khi tién hanh phdn tich nhan
16, kiém dinh dg tin cdy va mirc dé phit hop, phén tich mirc dg twong quan va hoi quy, nam yéu té
danh hwdng dén thdi @ cia khdch hang dwoc sap xép theo mirc dé quan trong lan lwot nhir sau:
(1) Banner quang cdo c¢é hudng dan dé hiéu; (2) Banner dwa ra quang cdo san pham phit hop véi
nhu cau khdach hang; (3) Banner qudng cdo dwa ra khuyén mdi hdp dan; (4)Théng tin hap dan,
phit hop, va (5) Mirc d6 vé nhan thirc gidi tri. Tir d6, bai nghién ciru tim ra méi lién hé giita thai
dé ciia khdch hang doi véi banner qudng cdo truc tuyén va y dinh nhan vao banner do.

Tir khoa: Banner quang cdo truc tuyén, truyén thong tryc tuyén, mé hinh ba thanh phan thai

do, y dinh, thai d¢.

1. Gi6i thi¢u

Theo s6 liéu cua Group M (2013), doanh thu cua
nganh quang co trén toan thé gisi dat cot mde 500
ti USD trong ndm 2013. Va theo du bdo cua Zenith
Optimedia (2012), quang céo trén Internet chiém
gan 20% doanh sb ctia nganh quang céo thé giGi.
Trong nam 2013, Internet d vuot qua bao gidy dé
tr& thanh kénh quang cdo 16n tht hai toan cu, chi
sau quang céo trén truyén hinh. Quang cdo trén
Internet chiém 19,8% thi truong quang cdo nim
2013 va c6 thé s& ting 1én 59% vao nim 2015.
Zenith Optimedia (2012) ciing cho thiy Internet va
web hién dang 1a phuong thirc quang cao phat trién
nhanh chong nhat. Véi s lwong trang web khéng
16, co hoi quang cao 1a v6 ciing hap dan. Cac hing
quang céo ludn hy vong rang, véi nhirng chién luoc
quang cao moi trong ky nguyén Internet, ho s& tiép
can sb lugng 16n khach hang mét cach hiéu qua va
nhanh chéng hon.

Bo Thong tin va Truyén thong - VNNIC (2011)
cho biét s6 nguoi ding Internet Viét Nam 1a 30
triéu. Ti 1& ngudi dung Internet trén tong sb dan 1a
34.94% (cao hon muc trung binh cia thé gidi la
33%). Thém d6, VNNIC (2012) cho biét, riéng nam
2012, Viét Nam co6 thém 1,59 triéu nguoi dung moi.

Quang céo tryc tuyén dang s hitu mot luong
nguoi xem khong 16 khong thua kém bit ki phuong
tién truyén thong nao khac. Bén canh d6, ddi tuong
ma loai hinh quang céo nay hudéng dén déu la giéi
tré, c6 hoc thirc va co6 strc mua cao. Hinh thiic quang
c4o banner tryc tuyén voi kha niang twong tic cao
v6i khach hang khi vira cung cdp, vira thu thap
thong tin. Ngoai ra, hi€u qua clia quang cao banner
truc tuyén dé do luong bang viéc thong ké sb luot
nhin vao banner. Do d6, quang c4o banner truc
tuyén 1a cong cu quang céo déc luc cho nhiéu doanh
nghiép Viét Nam lya chon trong bdi canh khing
hoang hién nay. Tuy nhién, ngudi Viét von kho thay
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d6i thoi quen, thi hiéu nén quang céo truc tuyén hién
chwa phai 12 Iya chon s6 mot cta ho. Thyc tién cho
thdy c6 rat nhidu cac banner quang céo trén cic
trang web nhung ty 1¢ nguoi truy cép Internet nhan
vao banner quang cio chua nhiéu. Vay thai do
nguoi dung ddi véi banner quang cdo tryc tuyén
nhu thé nao, cic yéu té nao tac dong khién ho nhan
vao banner? Pay van la nhiing cdu héi ma nhiéu
doanh nghiép va cac nha quang céo tryc tuyén phai
quan tam.

Nghién ciru nay dugc thyc hién nhim muc dich
tim ra mot mo hinh thé hién méi quan h¢ gitra cac
yéu t6 tac dong dén y dinh nhan vao banner quang
cdo truyc tuyén cia ngudi st dung Internet tai
TP.HCM, tr d6 dua ra cac giai phap nang cao hi¢u
qua clia cac banner quang céo truc tuyén. Dé thyuc
hién dugce muc tiéu do, bai viét can thuc hién cac
muc tiéu cu thé, co ban sau:

- Xac dinh cac yéu té tac dong dén ¥ dinh nhan
vao banner quang céo truc tuyén ciia nguoi sir dung
Internet;

- Xem xét mirc d0 anh huong cua thai do nguoi
st dung Internet d6i véi banner quang céo truc
tuyén dén ¥ dinh nhin vao banner;

- D& ra mot s6 kién nghi va giai phap giup nha
quéang céo thiét ké banner quang céo phu hop dé dat
hi€u qua cao.

2. Co s6' 1y thuyét

2.1. Cac khdi ni¢m

Trén thé gidi, cac khai niém “quang cdo truc
tuyén”, “quang céo online”, “quing cdo trén
Internet” xuét hién tr nam 1994. Quang cao truc
tuyén 13 loai hinh quang cdo dugc thé hién trén
Internet, déc biét 1a cac trang Web. Mot trong nhitng
loi ich cuia viéc quang cao truc tuyén 1a cho phép
cong bd thong tin ngay 1ap tirc ma khong bi gidi han
boi vi tri dia ly hay thoi gian. Banner quang cao con
goi 1a quang cao hién thi, 1a mot trong nhimg dinh
dang pho bién ciia quang cao Internet c6 dang hinh
chir nhat 13 hinh tinh hodc hinh dong, thuong két
hop mot doan vin ban ngan voi mot thong diép hinh
anh dé tiép thi cho san pham.

“Thai d6” 1a mot khai ni¢m cuc ky quan trong ma
cac nha tiép thi thuong st dung khi nghién ctru vé
khach hang tiéu dung. Thurstone (1931) xem “thai
d6” 1a mot luong cam xuc ctia mot ngudi vé/déi véi
mot dbi tuong. M¢& rong hon khai niém cia Thur-
stone (1931), Allport (1935) dinh nghia ‘thai d9 la

mot trang thai tri tué vé su san sang hoi dap, duoc
dinh hinh qua kinh nghiém, va c6 tic ddng mot cach
dong va/hoidc truc tiép dén hanh vi. Qua trinh hinh
thanh thai d§ ctia mét cd nhan chiu sy anh hudng
ctia nhiéu yéu t6 va phai trai qua mot khoang thoi
gian nhat dinh. Cac yéu t6 anh huong dén thai do
bao gdm: (1)Yéu 5 tam ly, (2)Yéu t6 vin hoa,
(3)Yéu t6 xa hoi va (4)Yéu t6 c4 nhan.

Y dinh dé nhan vao banner quang céo tryc tuyén
1a mtrc d6 ma ngudi dung Internet sin sang dé cho
banner quang cio hd trg ho khi dua ra quyét dinh
mua san phém va dich vu.

Théi d¢ ddi véi banner quang cdo trong bai viét
nay la nhitng cam xuc tich cuc hay tiéu cuc cua
ngudi ding Internet di v6i banner quang céo truc
tuyén. Néu khach hang c6 thai do tich cuc thi kha
ning nhin vao banner quing cdo s& cao hon va
nguoc lai.

2.2. Ly thuyét vé cdc yéu té tic dong dén y dinh
nhén vio banner truc tuyén

Pé xay dung moé hinh vé cac yéu to tac dong dén
y dinh nhan vao banner truc tuyén, bai nghién ctru
da van dung cac m6 hinh gdbm: (1) M6 hinh ba thanh
phan thai do (Tricomponent Attitudes Model)
(Schiffman & Kanuk, 2000), (2) M6 hinh chip nhan
cong nghé (Technology Acceptance Model) (Davis,
1989), va (3) M6 hinh quang cdo truc tuyén (OBA
—Online Banner Ad) (Efosa, 2009)

Theo Schiffman & Kanuk (2000), m6 hinh ba
thanh phan thai 46 gom céc thanh phan co ban sau:
(1) Nhan biét (Cognitive component), (2) Cam xiic
(Affective component), va (3) Xu hudéng hanh vi
(Conative component). Thanh phin nhan biét biéu
hién sy nhan biét cua nguoi tiéu dung vé mot
chuong trinh quang c4o nao d6. Nhan biét thé hién
0 dang tin tudng hay noi cach khac nguoi ti€u dung
tin ring quang cao d6 c6 nhitng dic trung ndo d6 ma
ho mong doi. Con cam xuc thé hién & sy danh gia.
Ngudi tiéu diung danh gia quang cdo ¢ dang t6t xau,
than thién, ac cam. Va thanh phan xu hudng hanh vi
ndi 1én xu hudong nguoi tiéu dung s€ thuc hién mot
hanh dong cu thé.

Theo Davis (1989), TAM 1a mé hinh cung cap co
s& cho viéc khao sat tic dong cua cac yéu td bén
ngoai vao cac yéu td bén trong 14 tin tudng, thai do,
va ¥ dinh. Trong khi mé hinh ba thanh phan thai d6
bi gidi han khi dy doan viéc thyc hién cac hanh vi
cia nguoi tiéu dung ma ho khong thé kiém soat
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Hinh 1: Mé hinh chip nhén cong nghé

Nhan thirc su

/ hitu ich \
Céc bién Thai do Du dinh St dung hé
ngoai sinh st dung st dung thong thuc sy
\ Nhén thirc tinh /
dé str dung

Nguon: Davis (1989)

duoc; yéu to vé thai do dbi vai xu hudng hanh vi.
M6 hinh TAM khic phuc nhuoc diém nay dua trén
su phat trién tir thuyét hanh déng hop 1y TRA (The-
ory of Reasoned Action) va hanh vi dy dinh TPB
(Theory of Planned Behaviour), di sau hon vao giai
thich hanh vi dy dinh va st dung cong nghé cua
nguoi tiéu dung bang cach b sung thém hai nhan to
tac dong truc tiép dén thai d6 nguoi tiéu dung 1a
nhén thie hiru ich (PU) va nhan thic tinh dé st
dung (PEOU).

Dya trén nén tang va bd sung md hinh TAM
Efosa (2009) da xay dung md hinh quang cdo
banner truc tuyén (OBA- The Online Banner Ads).
Mo hinh OBA cua Efosa (2009) giai thich nhitng
yéu td tac dong tich cyc cua thai do ddi vai quang
c4o banner trén y dinh nhén vao quang cdo. OBA
gidi thich ring ca hai yéu t6 nhan thirc sy hitu ich va

nhan thirc tinh dé sir dung ciia cac banner quang céo
truc tuyén c6 anh huong tich cuc dén thai do cua
ngudi tiéu dung truc tuyén dbi voi loai hinh nay.
Céc yéu tb trong mo hinh OBA ctia Efosa (2009)
da duogc rat nhiéu tac gia nghién ciru va tim ra moi
lién hé giita chung. Davis (1989) cho ring mot hé
théng c6 huéng din dé hiéu s& giup nguoi st dung
nhan ra su hiru ich cia hé thng, tir d6 tao ra thai do
tich cuc ciia nguoi st dung ddi véi hé thdng do.
Komiak & Benbasat (2006) chirng minh ring quang
cdo ding nhu cau s& gitp nguodi ding cam nhan
dugc loi ich quang cdo, tir d6 cling tac dong dén thai
d6 cua ho. Vijayasarathy (2004) cho riang viéc ngudi
st dung cam thay thong tin ca nhan ctia minh duoc
bao v¢ s¢ mang lai thai do tich cuc cua ho dén dich
vu truc tuyén d6. Milgrom & Roberts (1990) va
Wolinsky (1983) cho thay khuyén mai hip dan ciing

Hinh 2: Mb hinh quang c4o banner truc tuyén

Hudng din dé hiéu

Quaéng cao
dang nhu cau

Khuyén mai hap dan

Tinh bao mat
banner

Su quen thude

Nguon: Efosa (2009)

Nhén thirc
su hiru ich
cua banner

Nhén thirc
de tinh str
dungcua

Y dinh nhin
vao banner

Thai 6 doi
v61 banner
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tac dong dén thai do tich cuc cua nguoi s dung ddi
voi mét dich vu hay san phém nao do. Gefen &
cong su (2003) khing dinh muc d6 ma ngudi ding
web da quen thudc voi cac banner quang cao san
phém va dich vu thong qua vi¢c 1ap di lap lai sé tac
dong dén thai do cua ho ddi voi banner. Davis
(1989) két luan rang néu mot nguoi tin viée sir dung
hé thdng sé& c6 loi trong viéc 1am tang hiéu suat cong
viéc ciia minh, thi thai d6 cua ho ddi véi hé théng
ciing s& tich cuc hon. Pdng thoi, Davis (1989) ciing
tim ra méi lién hé gitra tinh dé& dang st dung ctia mot
hé thong va thai do tich cuc ctia ngudi st dung.
Komiak & Benbasat (2006) cho thiy nguoi sir dung
san sang ra quyét dinh str dung dich vu nao d6 néu
ho c6 thai d tich cuc déi véi hé thng d6.

3. M6 hinh nghién ctru, phwong phap nghién
ctru va pham vi nghién ciru

3.1. M6 hinh nghién ciru

Duya trén co so 1y thuyét va mé hinh tir cac nghién
cliru trudc, tac gia dé xuit mo hinh cac yéu td tac
dong dén ¥ dinh nhin vao banner gdbm: Trudc hét 1a
xac dinh cic yéu tb tac dong dén thai do ciia nguoi
sit dung Internet d6i voi banner quang céo truc
tuyén; Tiép theo 12 xem xét mbi lién hé giita thai do
ctia nguoi st dung Internet ddi véi banner quang
céo tryc tuyén va y dinh nhén vao banner d6. Mo
hinh duoc thé hién qua Hinh 3. M6 hinh nghién ctru
dwa trén nén tang chinh 1a mé hinh OBA cua Efosa
(2009), m6 hinh nay sau d6 dugc diéu chinh va bo
sung thém cac yéu t6 khac cho phu hop véi truong
hop nguoi st dung Internet ¢ Viét Nam. Viéc xay
dung bo sung thém cac yéu té dua trén két qua cua
cac cudc khao sat y kién cac chuyén gia trong linh
vuc thuong mai dién tir va linh vuc tiép thi sd.

Tir m6 hinh nghién ctru, cac gia thuyét dt ra gom:

H1: Hudng dan dé hiéu c6 tac dong tich cuc dén
thai 6 ctiia nguoi dung dbi voi banner quang céo
truc tuyén.

H2: Quang c4o dung nhu ciu c¢6 mdi quan h¢
dong dén thai d6 nguoi dung doi voi banner quang
céo truc tuyén.

H3: Khuyén mai hap dan c6 tac dong tich cuc
dén thai do nguoi dung ddi v6i banner quang céo
truc tuyén.

H4: Sy quen thudc c6 mbi lién hé dong bién d6i
v6i thai o nguoi dung ddi voi banner quang cao
truc tuyén.

HS5: Nhan thtrc thong tin ¢o6 tac dong tich cuc dén
thai do nguoi dung dbi v6i banner quang cao truc
tuyén.

H6: Nhan thie giai tri co tac dong tich cuc dén
thai do nguoi dung dbi v6i banner quang cao truc
tuyén.

H7: Mot thai d6 tich cuc hudng toi banner quang
céo s& anh huong tich cuc dén y dinh dé nhan vao
banner quang céo truc tuyén.

3.2. Phwong phap nghién ciru

Nghién cuu stt dung phuong phap dinh tinh va
phan tich dinh lugng dé phan tich. Phan tich dinh
tinh dugc 4p dung thong qua hinh thuc thao ludn
nhém nham muyc dich liy y kién cac chuyén gia dé
diéu chinh, b sung va hoan chinh thang do cac khai
niém nghién ctru cho phu hop vdi nguoi st dung
Internet tai TP.HCM. Nghién ctou dinh tinh con
dugc 4p dung trong qué trinh khao sat dé thu thap
nhitng ¥ kién danh gia sdu hon vé van dé dang duoc
nghién cuu.

Nghién ctru dinh lwong duoc st dung dé phan
tich dir liéu khao sat nhdm muc dich kiém dinh mo

Hinh 3: M6 hinh nghién ciru

Huéng dan dé hiéu

Quang cao dung nhu cau

H3 (+)

Khuyén mii hap dan

Su quen thude

Nhén thtc théng tin

Nhéan thic giai tri

y/

H1 (+)
m

\

Thai d6 doi véi
banner quang céo
truc tuyén

Y dinh nhan
vao banner
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hinh nghién ciru va cac gia thuyét. Cac cong cu dinh ~ Alpha, phan tich nhan t6 kham pha (Exploratoty
luong dugc st dung trong bai nghién ctru gébm factor analysis - EFA) dé kiém dinh cac thang do va
phuong phép phan tich do tin cdy Cronbach’s sang loc cac bién quan sat, phan tich mdi twong

Bang 1: Thang do cic nhén t6 trong mé hinh

Tén bien quan sat

Mo ta bien

Huoéng din dé hiéu (PBI)

PBII Trinh bay thong tin rd rang d& hiéu
PBI2 Banner c6 duong dan link dén trang chi tiét san pham
PBI3 Banner gitp hiéu rd chi tiét san pham dich vu
PBI4 Giup tiét kiém thoi gian dé hiéu cac thong tin san phdm dich vu
Quing cdo diing nhu ciu (PBA)
PBA1 Banner hién thi thong tin vé san pham dich vu ma khach hang can
PBA2 Banner hién thi san phém dich vu c6 hinh anh nhéan vat ma khach hang yéu thich
PBA3 Banner hién thi théng tin vé san pham, dich vu phu hop véi 16i song cua khach hang
Khuyén mii hip din (PBP)
PBP1 Banner thuong trinh bay thong tin giam gia cac san pham dich vu
PBP2 Banner thuong gi6i thidu cac san pham dich vu khuyén mai hap dan
PBP3 Banner thuong hién thi san pham dich vu pht hop voi ndi dung trang web
Mikc d vé sw quen thudc (PBF)
PBF1 Banner sir dung tir ngit quen thudc voi khach hang
PBF2 Banner sir dung hinh anh biéu tugng quen thudc véi khach hang
PBF3 Banner xuit hién thuong xuyén trong qua trinh khach hang truy cap vao Internet
PBF4 Khach hang quen thudc véi banner tir kinh nghiém truy cap vao Internet trudc day
Mikc d9 vé nhan thirc théng tin (PT)
PI1 Thong tin trén banner rat hap dan
P12 Khach hang tin tuong vao ndi dung thong tin trén banner
PI3 Banner cung cap thong tin dung lic va kip thoi theo nhu cau cta khach hang
PI4 Théng tin trén banner c¢6 thé dé tham khao cho viéc mua sim
Mikrc d9 vé nhan thire giai tri (PE)

PEl Hinh anh banner ngd nghinh khoi hai
PE2 Banner dugc thiét ké la mét vé6i hinh anh dep, am thanh s6i dong
PE3 Hiéu tng cta banner gy cht y cho nguoi xem

Mikc dd vé thai dd déi véi banner quang cio (ATB)
ATBI1 Khach hang thich xem cac miu quang co trén banner
ATB2 Khach hang thudng cha y dén banner khi truy cap vao Internet
ATB3 Khach hang thich mua san pham dich vu théng qua banner
ATB4 Khach hang sé sir dung thong tin trén banner khi mua san pham dich vu
ATBS Khach hang khong cam théy kho chiu vi sy xuét hién cua banner khi truy cap vao Internet

Mirc d9 vé y dinh nhén vao banner quing cio (ITC)
ITC1 Khach hang s& nhin vao banner dé xem san pham dich vu
ITC2 Khach hang s& sir dung banner quang cdo khi mua san phim dich vy truc tuyén
ITC3 Khéach hang sé& giri link cho ban bé xem vé san phdm dich vu néu n6 hitu ich
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quan va phan tich hdi quy dé xem xét su tac dong
ctia cac yéu t trong mo hinh dén bién phuy thudc.

3.3. Xdy dung thang do

Thang do duoc xay dung trén: (1) Thang do
Huéng din dé hiéu cua Thompson & cong su
(1991); (2) Thang do Quéang cao dung nhu cau cua
Chickering & Heckerman (2003), Idemudia & Lin
(2008); (3) Thang do Khuyén mai hip din cua Mil-
grom & Roberts (1990), Wolinsky (1983); (4)
Thang do Sy quen thudc cua Gefen & cong su
(2003) va Komiak & Benbasat (2006); (5) Thang do
Nhén thure thong tin Ducoffe (1996) ; (6) Thang do
Nhan thure giai tri cua Mitchell & Olson (1981) ; (7)
Thang do Y dinh nhan vao banner quing cao truc
tuyén ctia Davis (1989) va Fishbein & Ajzen (1975).
Céc thang do nay sau d6 dugc diéu chinh va bd
sung cho phu hop véi nguoi ti€u dung tai thi truong
Viét Nam duya vao két qua cua nghién ctru dinh tinh
véi k¥ thuat thao ludn nhém véi nguoi tiéu dung.
Nguyén tic diéu chinh 1a loai bo cac bién trang lap
trén co s& phu hop vi dbi tugng nghién ctru va dam
bao gia tri ndi dung. Bén canh d6, méot s6 thuat ngir
ciing dugc thay doi cho phu hop véi suy nghi va
cach hanh van cua nguoi tiéu dung Viét Nam. Cac
bién quan sat dugc do ludng trén thang do Likert 5
diém thay d6i tir 1= rit khong dong y dén 5= rét
dong y. Bang 1 thé hién cac bién quan sat va cic
thanh phan nhan t6 dugc st dung trong phén tich,
nghién ctru.

3.4. Pham vi va mdu nghién civu

Nghién ctru st dung cach chon mau thuan tién.
Cudc khdo sat dugc tién hanh tai khu vuc TP.HCM,
d6i twong khao sat 1a nhitng nguoi da ting sir dung
Internet. Tong s6 phiéu khao sat dugc phat ra truc
tiép dén ddi tugng khao sat 1a 400 phiéu, thu vé
dugc 352 phiéu. Trong tong sé 352 phiéu co 67
phiéu khong dat yéu cau. Kich thudc mau thuc té st
dung dé phan tich 1a 285 quan sat. Nghién ctru lya
chon ra cac nhom d6i tuong khao sat dua trén cac
tiéu chi nhu gidi tinh, do tudi trinh do hoc vén, thu
nhap.

4. Két qua nghién ctru

4.1. Danh gia thang do trong mé hinh nghién
ciru biang Cronbach Alpha va EFA

Nghién ctru thuc hi¢n kiém dinh Cronbach Alpha
va EFA ddi timg thanh do. Tir bang 3, két qua kiém
dinh thang do bang cong cu Cronbach Alpha cho
thy tat ca cac thang do déu dat do tin cdy va phu
hop dé tiép tuc dwa vao phan tich nhan t6.

Bang 3 ciing cho cho théy, sau khi tién hanh phan
tich nhan t6, khong c6 bién nao bi loai, hé sb tai cua
cac nhan t6 déu 16n hon 0.5. Cac nhan t6 rat trich tir
sau khai niém nghién ctu chinh déu dat yéu cAu,
khéng co sy xao tron bién quan sat giita cac thanh
phan, do d6 tén goi cac thanh phin ban diu van
duoc gilr nguyén.

4.2. Phan tich héi quy da bién cdc yéu té tic

Bang 2: Pic diém miu khao sat

Pic diém S6 lwong Ty 1&
Theo gidi tinh

Nam 120 42.1

Nir 165 57.9
Theo tuéi

15-20 14 4.9

21-30 220 77.2

31-35 47 16.5

>35 4 1.4
Theo hoc vin

Cao ding 57 20

Pai hoc 223 78.2

Sau dai hoc 5 1.8
Theo thu nhdp

<6 triéu 185 64.9

>=6 tri€u 100 35.1
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Bang 3: Bang két qua danh gia dd tin ciy va mirc dd phit hop

Cic bién Nhén t6 H¢ s6 tai nhan t6 Twong quan bién- tong Cronbach a
PBI PBI1 701 .563 748
PBI2 713 .504
PBI3 738 .609
PBI4 .614 .503
PBA PBAL1 .682 497 .689
PBA2 .644 .502
PBA3 .700 516
PBP PBP1 7123 527 .687
PBP2 758 .501
PBP3 725 480
PBF PBF1 177 .568 .687
PBF2 .685 440
PBF3 .641 407
PBF4 713 466
PI Pl .658 551 7192
PI2 748 .640
PI3 763 .667
Pl4 .628 .560
PE PE1 749 .609 .780
PE2 784 .654
PE3 .821 592
ATB ATBI 746 .596 .827
ATB2 157 .610
ATB3 791 .650
ATB4 .800 .661
ATBS 748 .597
ITC ITC1 .810 .567 748
ITC2 .826 .590
ITC3 812 571
Bing 4: Ma tran h¢ s6 twong quan
PBI BPA PBP BPF PI PE ATB
PBI 1
BPA  456%* 1
Pearson PBP 344xx  394%% ]
Correlation Sig. PBF A81#Fx 1el1**  188** ]
(2-tailed) PI S553%% 0 496%*  419%*  143% 1
PE A03%*%  343%*  S8Fx 237**F  382%* ]
ATB  .521**  537%%  442%*  217*%  604%¥*  470** |

** Co y nghia th,o”’ng ké o mikc y nghia 1%
*, Co y nghia thong ké ¢ mirc y nghia 5%
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Bang 5: Két qua phan tich héi quy

~ Mo hinh1 Mo hinh 2
Bién phu thugc = ATB Bién phu thugc = ATB
A r HE so B . X HE so B A A
Mo hinh chqa }iizgnﬁ Kiém Hésd chqa }(I:fujgnﬁ Kiém  Héso
chuan . dinh t VIF chuan . dinh t VIF
. hoa . hoa
hoa hoa
Hang so -.254 -.920 -.102 -427
PBI 139%* . 136%* 2.549 1.625 142%%* 139%* 2.614 1.620
BPA 216%* 204 %* 3.991 1.503 218%* 206%* 4.028 1.502
PBP 141%* 134%%* 2.807 1.314 146%* 140%* 2.939 1.300
PBF .056 .048 1.105 1.085
PI 266%* 294 %% 5.346 1.731 264%* 2092%%* 5.319 1.730
PE .194%* 87** 3.919 1.311 203%* .196%** 4.151 1.276
R” hiéu chinh .505 .505
F 58.890 49.317
Sig. F .000 .000

** C6 y nghia thong ké ¢ mikc y nghia 1%

djng dén thdi dp doi véi banner

Budc dau tién khi tién hanh phén tich hdi quy
tuyén tinh 12 xem xét cic moi twong quan tuyén tinh
giira tat ca cac bién (Hoang Trong & Chu Nguyén
Mong Ngoc, 2008), nghia 13 ta phai xem xét tong
quat méi quan hé giita timg bién doc 1ap voi bién
phu thugc va giita nhiing bién doc lap v6i nhau.
Muc dich cua bude nay 1a kiém dinh mdi lién hé
chit ché gitra cac bién v6i nhau. Két qua tir Bang 4
cho théy hau hét cac bién déu co6 mbi quan hé chat
ch& v6i nhau, c6 nghia 1a bién phy thudc c6 mdi
tuong quan tuyén tinh véi 6 bién doc 1ap. Tac gia s&
xem xét moi twong quan giira cac bién doc 1ap nay
thong qua kiém dinh hién tuong da cong tuyén &
bang 5.

Két qua tir M6 hinh 1 ctia Bang 5 cho thay cac
bién PBI, PBA, PBP, PI, PE c6 tac dong dén ATB
trong khi bién PBF khong c6 ¥ nghia vé mit thong
ké. Sau khi dé loai bién PBF ra khoi mé hinh, M6
hinh 2 ctia Bang 5 cho thiy cac yéu t6 PBI, PBA,
PBP, PI, PE that sy c6 tac dong tich cuc dén ATB va
tac dong nay c6 y nghia vé mat thong ké, cu thé 1a

khi PBI, PBA, PBP, PI, PE tang mdt don vi s€ lam
ATB ting lan lugt 1a 0.206, 0.14, 0.292 va 0.196
don vi. Ngoai ra, can cu vao h¢ sb béta, co thé xac
dinh duogc tAm quan trong cua cac nhan td anh
hudng dén thai do6 ddi voi quang céo truc tuyén, hay
no6i cach khac 1a, danh gia muc d6 anh huéng nhu
thé ndo ctia cac nhan td. Néu tri s6 béta nao cang 16n
thi nhan t d6 cang tac dong manh dén thai do nguoi
dung tryc tuyén.

4.3. Phén tich héi quy tuyén tinh don bién vé
méi lién hé giira thdi dé déi véi banner va ¥ dinh
nhén vio banner

Mo hinh ndy mé tid mbi quan hé giira bién phu
thudc 1a y dinh nhan vao banner va bién giai thich la
thai d6 d6i v6i banner quang céo truc tuyén.

Tir két qua ciia Bang 6, co thé thay dugc rang yéu
t6 thai do ddi v6i banner quang cédo (ATB) c6 anh
hudng ty 18 thudn dén y dinh nhan vao banner quang
céo (ITC), cu thé 1a khi ATB ting 1én 1 don vi thi
ITC tang 0.874 don vi. Tir 46, c¢6 thé dua ra két luan
rang thai do dbi véi quang cdo banner truc tuyén co

Bing 6: Két qua phan tich hdi quy tuyén tinh don bién

~ Mb Hinh 3
M hinh e {i’ten phu thugc =ITC :
¢sop e Hé s6 B chuén héa a Kiém dinh t
chuan hoa
Hang sb 1.503 21.096
ATB 565%* 874%% 30310
R” hiéu chinh 764
F 918.718
Sig. F .000
** C6 y nghia thong ké ¢ mirc y nghia 1%
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anh huong dén y dinh nhin vao banner va tac dong
nay c6 ¥ nghia vé mat thong ké.

5. Két luin va kién nghi giai phap

5.1. Két lugn

Két qua nghién ctru cho thay ton tai mdi quan hé
thuan chiéu giita cac khai niém trong mo hinh
nghién ctru, d6 1a: hudéng din d& hiéu, quang céo
dung nhu cau, khuyén mai hap din, nhan thirc thong
tin, nhan thirc giai tri va thai do d6i v6i y dinh nhéan
vao banner. Két qua ciing cho thiy yéu t6 thai do co
tac dong manh dén ¥ dinh nhan vao banner quang
céo truc tuyén, didu nay chimg minh thai do tac
dong manh dén y dinh nhin vao banner quing co
tryc tuyén, nghia 1a khi c¢6 thai do tt vé quang céo
tryc tuyén, nguoi ding sé phat sinh ¥ dinh nhan vao
cac banner quang cdo truc tuyén.

5.2. Kién nghi gidi phdp

Vé muc tiéu qudng cdo

Pé banner quang cao tryc tuyén mang lai hiéu
qua cao, nha quang céo can xac dinh rd muc tiéu
quang cdo. Pé c6 duoc mot chién dich quang cdo

Tai liéu tham khao

banner hiéu qua doanh nghiép cin quan tim dén su
sang tao trong thiét ké banner quang céo truc tuyén,
hai yéu t6 “hinh anh va thong tin quang cao” phai
két hop va hd tro nhau véi muc dich thu hat sy cha
v khi khéch truy cédp ludt qua trang web, tao hung
thii cho ho quan tdm, tiép nhan chung va cudi cing
1a hinh thanh y dinh nhin vao xem.

Vé vi tri ciia mdu quang cdo

Mau quang cdo nén dat ¢ nhiing trang web c6
luong ngudi truy cap cao vi khi d6 san pham/dich
vu/thwong hiéu duoc quang cdo s& c6 co hdi dén gan
v6i nguoi tiéu dung hon, va tiép xac véi nhiéu
khach hang hon.

Vé yéu t6 théng tin mau quang cdo.

Mot mau quang cdo thuong duge dénh gia theo
cong thuc S.M.LLL.E la: S—simple (don gian), M-
memorable (dé nh¢), I-interesting (tha vi - gdy chu
¥ — 6 ngam hiéu), L-linked to the brand (gin két tot
v6i nhan hiéu), E-emotional (tao cam xuc). Thong
diép duy nhat dugc quang cao phai tra 1oi dugc ¥
ngam hiéu ctia nhan hiéu.0J
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Factors influencing customers’ intention to click on online banner advertising
Abstract:

This research aims to identify factors influencing customers’ intention to click online banner ads. The
research was carried out using qualitative and quantitative methods. This research used the primary data
from the interviews of the respondents using internet in Ho Chi Minh city in the year 2012. After conduct-
ing factor analysis, reliability and validity assessment, as well as correlation and linear regression analy-
ses, five factors influencing customers’ attitude were identified in relatively important order: (1) Banner
ads with easy-to-understand instructions, (2) Banner ads matching products and services with customers’
preferences, (3) Banner ads with attractive promotion, (4) Interesting and suitable information, and (5)
Perception on entertainment. Thenceforth, the research also found out the significant relationship between
the customer's attitudes towards online banner ads and the intention to click these banners.

Thong tin tac gia:

* Pham Thi Minh Ly, Tién sy

- T6 chike tac gid cong tac: Pai hoc Ton Pirc Thing — Khoa Quan tri Kinh doanh
- Dia chi lién lac: Dia chi email: phamthiminhly@tdt.edu.vn

S6 205 thang 7/2014 80 Kinh tePhit trién




